
  
 

MARKETING PLAN FOR SET-ASIDE/ VULNERABLE POPULATION UNITS  
 

Describe how the development will be affirmatively marketed to all Permanent Supportive 
Housing populations: 

      

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

 

Describe how the Lead Referral Agency will market to Permanent Supportive Housing 
populations outside of their target population: 
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June 2026 

Define the screening criteria that will be used for potential Permanent Supportive Housing 
residents: 

      

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Describe how the parties will negotiate reasonable accommodations to facilitate the 
admittance of person with disabilities into the development: 

      

 

 

 

 

 

 

 

 

 

 

 

 



 

 

  

 

June 2026 

Describe the applicable experience of the Lead Referral Agency:  
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